Pre-Screened Offers of Credit or Insurance
Model Policy Revised Date: 2/4/202612/30/2014
Introduction:
On each occasion where [[CUname]] (Credit Union) uses a consumer report on any consumer for any credit or insurance transaction that is not initiated by that consumer, the Credit Union shall provide the consumer with the disclosure statements contained in the Fair Credit Reporting Act (FCRA) and implementing Regulation V. Within the solicitation, the Credit Union will provide both the short and long portion disclosures in the same language as the offer of credit or insurance. In connection with pre-screened offers for a residential mortgage loan, the Credit Union will adhere to additional specific requirements. 
Guidelines:
1. Establishing and Retaining Criteria. Before a pre-screened list is used, the Credit Union must establish the criteria that will be relied upon to make the offer and grant credit or insurance, and will maintain such criteria on file for 3 years from the date on which the offer of credit is made to each member.  
2. Firm Offer of Credit. Pre-screened offers must contain a “firm offer of credit or insurance.” The FCRA definition of a “firm offer of credit or insurance” means any offer of credit or insurance to a consumer that will be honored if the consumer is determined, based on information in a consumer report for that consumer, to meet the specific criteria used to select the consumer for the offer, except that the offer may be further conditioned on one or more of the following: 
A. The consumer being determined, based on information in the consumer’s application for the credit or insurance, to meet specific criteria bearing on credit worthiness or insurability, as applicable that are established before selection of the consumer for the offer and for the purpose of determining whether to extend credit or insurance pursuant to the offer. 
B. Verification that the consumer continues to meet the specific criteria used to select the consumer for the offer, by using information in a CRA on the consumer, information in the consumer’s application for the credit or insurance, or other information bearing on the credit worthiness or insurability of the consumer or of the information in the consumer’s application for the credit or insurance, to determine that the consumer meets the specific criteria bearing on credit worthiness or insurability. 
C. The consumer furnishing any collateral that is a requirement for the extension of credit or insurance that was established before the selection of the consumer for the offer of credit or insurance and disclosed to the consumer in the offer of credit or insurance. 
3. Required Notices with the Solicitation. When sending a pre-screened offer for credit or insurance, the Credit Union will provide both of the following notices: 
A. Short Notice. The Credit Union must provide a short notice with the solicitation that the member has a right to opt-out of receiving pre-screened solicitations, including a toll-free telephone number of the CRA that the consumer may call to opt out. This short notice may not contain any other information and must direct the member to the longer, more detailed notice, including the heading for the long notice and must be: 
i. Prominent, clear and conspicuous, and “simple and easy to understand” (i.e., plain language to be understood by ordinary consumers and using clear and concise sentences and paragraphs as identified within Regulation V); 
ii. Form Requirements for the Short Notice. The short notice must also be:  
1. In a type size larger than the principal text of the page; but in no event smaller than 12 point type, or if provided by electronic means, then reasonable steps shall be taken to ensure that the type size is larger than the type size of the principal text on the same page; 
2. On the front side of the first page of the “principal promotion document” in the solicitation (i.e., the document designed to be seen first, like the cover letter) or if provided electronically, on the same page and in close proximity to the principal marketing message; 
3. In a format distinct from other text., such as inside a border; and 
4. In a type style that is distinct from the principal type style used on the same page, such as bolded, italicized, underlined, and/or in a color that contrasts with the color of the principal test on the page, if the solicitation is in more than one color. 
 
B. Long Notice. The long notice must also be clear and conspicuous, and “simple and easy to understand,” and must provide the following information: 
i. Information contained in the member’s CRA was used in connection with the transaction; 
ii. The consumer received the offer because he/she satisfied the criteria for creditworthiness or insurability used to screen for the offer. 
iii. Credit or insurance may not be extended if, after the consumer responds, it is determined that the consumer does not meet the criteria used for screening or any applicable criteria related to creditworthiness or insurability, or the consumer does not provide required collateral. 
iv. The consumer has the right to prohibit the use of information in his/her file with a CRA from being used in connection with future pre-screened offers of credit or insurance; 
v. The consumer may exercise their right by contacting the notification system established by the CRA that provided the report, including the address and telephone number of the appropriate notification system for that CRA; 
vi. Form Requirements for the Long Notice. The long notice must: 
6. Appear in the solicitation; 
6. Be in a type size no smaller than the principal text on the same page and no smaller than 8-point type. For electronic solicitations, the notice need only be in a type size no smaller than the principal text on the same page; 
6. Begin with a heading in capital letters and underlined, identifying the notice as the “PRESCREEN & OPT-OUT NOTICE”; 
6. Be in a type style that is distinct from the principal type style used on the same page, such as bolded, italicized, underlined and/or in a color that contrasts with the color of the principal text on the page, if the solicitation is in more than one color; and 
6. Be set apart from the other text on the page, such as by including a blank line above and below the statement, and by indenting both the left and right margins from other text on the page. 
1. Residential Mortgage Pre-Screened Offers (“Trigger Leads”)
4. The Credit Union will only obtain a consumer report from a CRA in connection with a residential mortgage pre-screened offer if:
1. It is extending a firm offer of credit, and
1. One or more of the following apply - 
2. It has specific authorization from the member to obtain his/her consumer report for this purpose, 
2. It originated the member’s current residential mortgage loan, 
2. It services the member’s current residential mortgage loan, or 
2. It currently holds a deposit account for the member. 

